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Born April 23 in London, England

Studied Graphic Design at London College of Printing
Made his name as art director for The Face Magazine
Redesigned The Guardian and The Observer
Designed album covers for artists ranging from
Depeche Mode to Kurtis Blow

Worked as art director for Arena Magazine

Work published by Thames and Hudson
Becomes world’s best selling graphic design book

Launched Research Studios in London, England
Redesigned The Times by creating Times Modern
Launched new look for Dom Perignon champagne
Becomes new head of Communication Design at
Royal College of Art
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